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Dear Readers,

L

ast month was pretty exciting, tourism market welcomed the World’s Leading Travel Trade Show – ITB
Berlin. In fact we could experience the entire world of travel there with countries wanting to grab the
largest share from the market and over 180 countries presented their products and services. It had tour
operators, online booking portals, hotels and other service providers, all at one location.
Meetings Point on Melbourne reveals how the city finely balances urban life with effective government
supported foundations and think tanks. It has powerful global connections in business and finance,
outstanding education and research. It renders soul through a maneuvering cultural sector deeming it as the
most livable city in the world.
Local culture can only be experienced through authentic cuisine and food plays a major role in travel plans
which our Cover story on culinary tourism brings out. Travellers will be lured by the Destination diary on Best
White Sand Beach destination as we unfold how dreamy it will be to experience the azure waters meeting the
sandy white beaches to create a surreal effect. The Tech IT chapter on Electric cars and how they affect travel is
getting way engaging, travellers can either rent or own an electric vehicle depending on the demography. The
Special feature on How Family Trips help focused on how families can keep young minds active outside the class
room. Careful planning and commitment helps in getting the best out of the kid. Digitization has led to better
connections on several platforms where personalisation and integrated technology had played a vital role.
Travel tendency on Social Media impacting travel predicts the future of the high-growth industry and how it is
bringing marked changes in the travel preferences.

President &
Editor-In-Chief
Mr. Anup Kumar Keshan
Associate Editor &
Vice President
Mr. Apratim Ghoshal

04 Travel And Tour World

Executive Editor
Mrs. Puja Keshan
Content Writers
Ms. Arpita Paul
Ms. Hena Ahmed
Mr. Tuhin Sarkar

Design Team
Mr. Mufaddal Chithiwala
Ms. Sonali Khan
Mr. Rajat Singh ( Web)
Mr. Kaushik Das(Web)
Marketing Executive
Mr. Vijay Kumar
Ms. Andrea Das

Asst. Communication Exe.
Mr. Rana Singh
Circulation
Mr. A.K. Sharma
Mr. Kajal Mandal
Follow us

Melbour
ne is
rapidly
growing
and
expandin
g, an
economic
powerho
use
accounti
ng for the
state's
economy.
There are
support
program
mes for
business
of all
sizes from start-ups to large multinational companies
encouraging collaboration and facilitating the global
economy.
Melbourne is deeply entrenched in the international
MICE industry and offers diverse services. The worldclass infrastructure and easy public transport is a
catch for the MICE guests to travel to and from the
event venue. Karen Bolinger, the CEO of Melbourne
Convention Centre, said, “The MICE market has
grown from a small thing to highly competitive one
and the government has understood the true value
of this and so it started building infrastructure. The
bureau has been supported in different ways and it
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has become much more active and competitive
place.We have to work much harder!”
Melbourne's hotel inventory and convention
facilities are easily commutable via public
transport.The city runs a programme that supports
restaurants, committing them on public bike
sharing facilities and subsidised public transport
facilities for major events.
Yarra boasts of one of the largest economies in
metropolitan Melbourne.There are more than
13,6000 business operating in the City of Yarra, that
runs with a vision of being a smart and sustainable
one by 2020.

It has an exceptional track
record offering corporate
planners a destination with
diversity, depth of
experience and delegate
engagement.
Built with the vision of catapulting Victoria into
one of the world's most successful conference
destinations, the Melbourne Convention Bureau
(MCB) is a not-for-profit organisation and has
successfully secured international and national
conferences, incentive travel reward
programmesand business events for the state of
Victoria over the past 40 years.
It has closely
worked with
associations,
corporate
organisations
and event
planners from
around the
world and has
representation
in five
countries
–Australia,
China,
Singapore,
United
Kingdom and
the United
States.
At the vanguard
of a burgeoning
business
community!
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It has held major events like the World Congress of
Cardiology, the 20th International AIDS Conference
and the World Cancer Congress.Business events have
turned out to be a platform to harness and expose
local talent. It is a core strategy pillar of economic
development, transport and resources, department
of health and human services.
Karen Bolinger, who lived 7years in Melbourne, said,
“Melbourne has the hygiene factors, infrastructure,
venue, suppliers and hotels which arequintessential.
Your approach to doing business is a game changer
and the difference is we call it a team Melbourne and
it is not just a throwaway line. We do business in a
philosophical approach.”

The
Future of
meetings
is here!

Pulling off an impeccable event, making memorable connections, mixing the right
people and ideas with leading technology that drives creativity is what the
Melbourne Convention and Exhibition Centre (MCEB) has been delivering since
inception. The two adjacent buildings are located next to the Yarra River in South
Wharf in the inner-city suburb of Melbourne.

The Convention Centre was completed in 2009 with 5541-seat Plenary Hall which
A masterpiece
further divided into three separate theatres, 32 meeting rooms of different sizes, a
of architectural
grand banquet room along with Hilton hotel, office, residential and retail space.
triumph
Collectively developed by the consortium led by Brookfield Multiplex and Plenary
group, it was designed by Larry Oltmanns while the architects were of NH
Architecture and Woods Bagot.
It facilitated the urban renewal of former industrial site into active tourism and being the finest example of
value-capture remove hyphen in global PPP, it attracts A$1 billion investment. Its aerodynamic treatment of
the colonnade canopy has influenced Peter Elliot to design the Spencer Street Footbridge.
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The Melbourne Convention Centre (MCC)
had around 1,300 people working on
Economic
site during its construction. More than
breather and
1,500 new permanent jobs has since
Sustainability
then been created with the influx of
private sector and around 700 people
will be employed during its expansion.
This
will see
million dollars of work generation for the businessmen and
suppliers. Post the completion, the expanded area will add to
more than 900 ongoing jobs.
The Melbourne Convention Centre was awarded with a 6- Star
Green Design rating by the Green Building Council of Australia,
making it the first convention centre in the world with this
rating; it also bagged the gold certification by the leading
tourism certification group EarthCheck. In 2010,it was awarded
with the Australian Construction Achievement Award.

The MCEC will undergo 25% expansion
and have $200 million expansion site
catapulting MCEC as the largest
convention and exhibition space in
Australia having a total size of over
70,000 square metres. The 20,000square-metre expansion of the new
convention will cater to everything
under its banner.There will be 9,000
square metres of flexible, multipurpose event space, new exhibition
halls, additional meeting rooms,
banquet and Goldfileds Café and Bar.
The multi- purpose venue will have a
retractable 1000 seat theatre.MCED
Chief Peter King confirmed that 220
events will commence from mid-2018.
The main key spaces took inspiration
from Victoria's
rich history.

MCEC has multi-functional plenary, 52 meeting
rooms and 30,000 square metres of pillar-less
exhibition space along with an expert
Infrastructure
approach to
technology that creates an impacting
experience for the attendees. It has skillfully
hosted meetings,
conventions, exhibition, concerts, trade
shows and gala dinners. MCC believes in
making every aspect of the event successful
by its team of experts in technology,
catering event planning, customer service
and more. The skilled and experienced core
team brings it all together, be it customising
meetings, lighting to screen directions and
social media. It is operated by the
Construction at the MCEC
Melbourne Convention and Exhibition Trust.

Central Business District
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Expansion Plan

QT Melbourne is bound to add colour to any business trip and is reckoned for its quirky art
installation in the lobby to the elevators. Business traveller can opt for it instead of booking a
meeting room. Treat your client at the in-house restaurant or offer them a drink on the rooftop!

Adina Apartment Hotel
Melbourne on Flinders is
ideal for doing long stint on
the road; the hotel has stylish
apartments. One can start the
day with a refreshing jog at
the Yarra River before
catching up for a meeting.

Crown Casino is a must in
any business traveller's
itinerary. The biggest casino in
the entire southern
hemisphere of the planethas
three hotel towers with 1604
rooms offeringexotic dining.
There is a staggering display
of quality and quantity ―
3500 poker machines, 40
unique table games across
400 tablets and 50 dedicated
poker tables. In 2013, it
played host to the World
Series of Poker Asia Pacific.
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Special Feature

B

e it sipping your favourite wine on the dreamy beaches
of Hawaii as your kids create the cutest sand castles or
exploring the Australian National Maritime Museum of
Sydney with your curious partner – family escapades are fun!
They are not only fun but also immensely rewarding. Such
vacations are one of the coolest family reunions promising a
beautiful break from monotony. Besides, they go a long way in
helping families grow in multiple ways.
The other day my friend Susan was babysitting the five-year-old,
Emma. And, Emma's parents started planning a vacation to the
Grand Canyon to celebrate her upcoming birthday. The young
child was all agog with excitement as she noticed her mother
packing for the trip and discussing travel plans elaborately with
her father. My friend loved the merry smile on Emma's gleeful
face as she recited her nursery rhymes with an additional
enthusiasm rarely observed on normal occasions. She was glad
at the very fact that the introvert child had started interacting a
bit more freely at the mere mention of a 'family tour'!
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Several families seldom have adequate time for their children owing to professional commitments or a variety
of other pre-scheduled plans and responsibilities. And this is exactly the main motivator of elaborately planned
family getaways.
In recent years, studies have indicated that travel positively impacts
children's education and also their capabilities of adapting to a social
environment. Exploring new cultures and meeting new people
broaden horizons. Family trips mould younger minds to accept
challenges in later life boldly and finally make attempts to frame
practical solutions with a more open mindset. Also, responsible travel
inculcates in them environmental awareness that is the need of the
hour.

Riding a roller coaster together or hiking through a rain forest offers
fantastic opportunities for families to bond together like never
before! There is perhaps no better way to learn about your child's
preferences or passions than huddling closely by campfire on a chilly
night.
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Every member adds a distinctive spark to a team!
Children are naturally more inquisitive than adults. So, having them
around enables people to observe every natural wonder closely and
marvel at the exclusive beauty of any tourist attraction. They can
induce the spirit of appreciation of world's extraordinary gifts in adults,
thus encouraging them to be happier individuals.

Relaxing and recharging from time to time is necessary, even for young
adults. And family holidays are a wonderful way to rejuvenate. Families
can frolic away delightfully, enjoy a cruise or climb the top of a volcano.
No matter what kind of adventure families indulge in, they would
certainly return home refreshed and ready for the daily grind.

Experiences
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Wanderlust gifts man a rare experience of 'enrichment'.
And the experience is much more enriching for children as well as
adults in case of family vacations. Firstly, parents can offer quality time
to their offspring. Such tours also help children focus on interesting
experiences and memories rather than possessions. Indirectly,
youngsters learn to appreciate the subtle charm of simple things as
against the constant exposure of technology in their daily lives.

Last but not the least, family tours offer fabulous opportunities for
adventures! They motivate children to experiment with new activities
and ideas. Therefore, they help build confidence to a great extent as
adventures might range from mountain climbing, boating to swamp
tours. Certain adventures also encourage children to expand social
awareness. Family trips, in a nutshell, are the best as there is no scope
for pretense or the pressure of putting up appearances. Family trips help
to increase acquaintances with each other that leads to greater bonds of
affection – that ushers in a transcendental relaxation, pure bliss.
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Brazil gets record number of international
tourists received in 2017
The tourism industry of Brazil is pumping high with
an annual arrival of 6,588,770 international tourists
last year beating the records of 2016.
The records of 2016 held the arrival of 6,546,696
tourists and 6,429,852 tourists in 2014. The increase
in Brazil tourism last year can be mostly attributed to
visitors from Brazil's South American neighbours. In
2017, the number of South American tourists in
Brazil increased 11 percent, rising from 3.7 million in
2016 to 4.1 million in 2017. These 4.1 million visitors
from South America represent 62 percent of the
total number of overseas visitors to Brazil last year.
Brazil's neighbour to the south accounted for
2,622,327 visitors last year, almost 40 percent of all
of Brazil's international tourists and 14 percent more
than in 2016.

Boeing 787 Dreamliner touches down at
Heathrow making the first nonstop flight from
Perth to UK
This is the good step for boosting the MICE tourism
with the introduction of the nonstop flight from
Australia to Britain which has touched down at
Heathrow Airport covering with 17 hours and 9,050
miles.
While the Qantas Flight QF9 has completed its
14,498km journey from Perth in just over 17 hours.
This new flight service is one of the ambitious plans
by Qantas to add ultra long-haul flights to its
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schedules. The Australian flag carrier's Chief
Executive, Alan Joyce, has called the new service a
“game-changing route”. This will increase the
tourism revenue of both UK and Australia. Speaking
at an event ahead of the inaugural flight, he said the
earliest Qantas flights between Australia and the UK
– known as the “kangaroo route” – had taken four
days and involved seven stops. The historic flight, on
a Boeing 787-9 Dreamliner carrying more than 200
passengers and 16 crew, departed from Perth at
18:49 local time on Saturday.

The new protest tourism booms the hotel
bookings in Washington DC

US President Trump's St. Martin mansion can
now be rented on Airbnb

Washington DC sees massive protest due to anti-gun
violence reform which makes the outnumbered
tourists and the huge hotel bookings.
The political epicentre of United States Washington,
D.C has recently hosted some events like the March
For Our Lives, which is an anti-gun violence protest
scheduled for Saturday show make it easy for
tourism officials. According to the tourism
department of Washington DC, there is a huge
number of tourists arrivals. Washington, D.C.
expects about half a million anti-gun violence
protestors this weekend who will be calling for gun
control reform.
The march comes after a mass shooting in Parkland,
Florida in February that killed 17 people, and many
of the attendees will be high school and college
students who will travel from different parts of the
United States. More than 800 other smaller, there
are local anti-gun marches will take place in other
U.S. cities and around the world on Saturday.

US President Donald Trump's $17-million palm-treeembedded fantastic mansion in Saint Martin is
currently available on Airbnb for $11,418 a night.
The estate is referred to as the Chateau des Palmiers
and can accommodate up to 16 guests into its
sophisticated 9 bedrooms and 8 bathrooms. This
master suite is complete with a superb Jacuzzi tub
and also not just one but two private balconies. The
listing also includes a large heated pool, tennis court,
billiards court, fitness centre and a dining room. The
villa already possesses air conditioning, an outdoor
sound system, security staff personnel, an onsite
chef, internet connectivity but then it does not seem
to possess smoke detectors and carbon monoxide.
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London based travel startups raised $58 million
in total fundraising
The travel startup companies based in London are
making good business and raised $58 million with
highly innovative technical devices which allow the
travellers to travel smarter. Earlier this week vacation
rental tech startup TurnKey has raised $31 million
Series B in funding round. Skyroam another travel
startup has also introduced new portable Wifi
hotspot, which allows the user to stay connected.
JAFCO Asia led the round. Vickers Venture, GSR
Ventures, China Broadband Capital, and Delta
Electronics Capital also participated in making the
evolution of travel and tourism industry along with
the advancement of technology.This new
investment brings the Sunnyvale, California-based
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company's total funding to a little more than $50
million. Airsorted, another London-based vacation
rental management service, raised $7 million (£5
million) in Series A funding. Pi Labs, a previous
investor, and Atami Capital led the round. The
company raised a $2 million (£1.5 million) round in
2016, led by Concentric. Along with seed rounds, it
has raised about $9.6 million to date.
Urban, upscale, short-term rentals are being
“professionalized” by many host management and
digital marketing companies, as shown by this partial
list of 300 Airbnb owner-supporting service vendors.
London is now a great place for travel startup
companies, making promising solutions for the
short-term rental sector.

Cover Story
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F

ood is one of the essential elements of tourist experience.
Culinary tourism pulls the best dishes from the top and
legendary bistros that highlight the diversity in food
culture. The food tours are all flavour-filled and an easy way to
experience an area. Taste the great foods in the super cities of the
world. So, fuel up and feel good with the tasty recommendations.
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Known as the Mecca of chefs and long ignored by the
tourists, Lyon has a trendy food scene. Lyon is now the
city filled with Haussmann-style apartment buildings
looming over the stone banks of the river. Here, you
find the Les Halles Market, known as the pilgrimage
destination for any food lover. Start your gastronomic
delights from any bouchon(restaurants) with great
mustardy salads of beef snout and pigs' ears; tranches
of pâté; platter of deep-fried tripe; dishes of sausage
and lentils, sweating age and fat—all are the wonders
of French cuisine.

Must

Have

Lyon has the legacy of new restaurants
owned by young chefs, offering lipsmacking dishes. Taste the authentic
Cervelle de Canut(a light cheese dip
made of fromage blanc, seasoned
with chopped herbs, shallots, salt,
pepper, olive oil and vinegar),
Quenelle (a combination of creamed
fish, chicken or meat, sometimes
combined with breadcrumbs, with a
light egg binding), Andouillette (a
sausage of coarsely cut tripe usually
served with a mustard sauce) and
Salade Lyonnaise (lettuce with bacon,
croûtons and a poached egg).
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Istanbul undoubtedly is one of the greatest cities in the
world like London or Paris. This city has its orientalfantasy skyline of domes, minarets and the narrowcobbled streets lined with old-fashioned wooden houses.
Walk through Old City and fill your gastronomic rush with
lokum (Turkish delight), Atom Cezerye, Mebrume and
MedineHurmain the corners of Spice Market. Eat lunch
with traditional pit-roasted lamb at the Bosphorus
neighbourhood or kebap (grilled meat, onion and parsley
wrapped in bread)in the famous grilling districts of
Gaziantep, Urfa and Hatayand ayran(soft drink made up
of yoghurt and salt) as an accompaniment along with
baklava and Turkish coffee in the cafes at top of the
Galata Tower.

Must

Have

Start your tour with the traditional
Turkish breakfast (scrambled eggs
cooked in sautéed vegetables and
served hot with bread). At lunch,
take Pilav(rice), kofte (patties of
ground beef or lamb), manti(Small
boiled /fried beef or lamb served
with yogurt), Börek (pastry)and
end with Güllaç (made from dough,
m i l k , r o s e w a t e r, n u t s a n d
pomegranate seeds).
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Make your evening with softPide (Turkish
Pizza) and MercimekKöftes I (Vegan balls
made from lentils, bulgur and chopped
vegetables).

Havana
Eat like a Cuban
Discover Cuba's cuisine culture with regional food tours
in Havana, popular for paladares (restaurants), where
you can explore a wide array of Cuban-Mediterranean
dishes. Most of the tours consist of walks through the
colourful streets of Havana, exploring the grand
architectures, lively street theatre, tasting scrumptious
cocktails and riding in classic Havana car. Along with the
Havana tour, venture the off- beaten tracks of tobacco
plantation. Visit Viñales Valley and Las Terrazas, noted
for tobacco and coffee plantations and taste the best
coffee and cigars from organic farms. .

Must

Have

Start the tour with amazing fresh black coffee made from beans with Cuban Bread.
Note that here coffee and cigars are religion. Taste the authentic seafood-papaya
lasagne, roast pork, yuca con mojo, and congrí rice. In the evening, enjoy the burger at
Paseo Street, cakes and pastries at Galiano Street, Ropa Vieja with white rice and black
beans, Lobster Enchilado.
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Delhi
India's oldest capital city, Delhi is an ultimate epitome
medieval and modern essence showcasing cultural
diversity. Walk and explore PuraniDilli's(Old
Delhi)oldest food places and taste the local culinary
favourites. Also, ride the Indian rickshaws and visit the
old streets of Chandi Chawk, Chawri Bazaar and Spice
Market.

Must

Have

Begin with sabudanavada and
nihari, then head for aloo tikki,
kulfi, Daulat ki Chaat, butter cream
chicken, korma and end with Lahori
gosht. Taste 12-15 different kinds
of parathas from Parathawalli Galli.
Have phuchkas or paanipuri,
mutton ghugni and cutlets from CR
Park.
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Eat authentic North Indian street food

Fez (Morocco)
Morocco is famous for its exotic juices and yogurt. Here
Fez is Morocco's cultural heart. From here you can
enjoy the glimpse of Roman ruins and the Berber town
of Azrou. Taste the North African traditional dishes
such as tagine, couscous and zaalouk (dip made with
eggplants and tomatoes). From the streets, you can
have multiple options and smell the wafting aromas of
grilled meat, freshly baked traditional Moroccan bread
and juicy vegetables in the air. The best picture in Fez is
beef, cow liver and turkey which are grilled over a
charcoal stove, fixed between two burnt grates, then
slid out onto a fresh roll and served with hot spices and
sauce by the locals. You feel home away from home.

Must

Have

In the midst of African heritage, the
cynosure of Fez is souk (market)
and medina (Main Square). Drink
the Moroccan mint tea in morning.
Explore the stalls selling
Bessara(soup), Briouat, Aubergine
fritters, Macaron, tehal (camel
spleen), cookies and pastries. Try
the snail soup from any street snail
cart in the medina. Refresh yourself
with Raib (yoghurt) and sugarcane
juice.
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Try snail soup and camel spleen

Have a healthy appetite? Now treat your taste buds
with world famous flavours from the legendary food
abodes. You can craft a sense of a place with good
food. With food tourism, it is easy to explore social
culture. It gives soul to the stories, brings smile and
cultivates local palate of the place.
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Restructuring of travel agencies
The model of new age travel agencies has also changed due to social media impact.
With digitization, they haven't turned out of date as 55 percent of current airline
bookings, 73 percent of package bookings and 77 percent of cruise bookings are still
done through travel agencies. They are now more into online experience than inperson to become accustomed with technological changes and newer market
trends.
To sum it up, with endless nuances in social media and online environment on the
anvil, hospitality and tourism sector has been entirely influenced and changed in the
last few years. These sectors have given up their traditional brick-and-mortar model
and leverage social media to create positive brand image, increased brand loyalty
and display their best to the world!
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Destination Diary

Tropical beaches at an exotic destination are some of the best
remedies for exhausted souls! And the effect is surreal. Calming.
Intensely refreshing. The very idea of savouring up a sunny
morning with a lovely sun bath on sandy, white beaches is a
temptation impossible to resist. Beach buddies often dream of
hitting the White Beach in the Philippines or the ones in
Seychelles. Aura of these natural wonders is contagious,
intoxicating the senses instantly.
Thanks to their evergreen effervescence, these white beaches
have been emerging as most favourite beach wedding and
honeymoon destinations!
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A daydream of sandy beaches is incomplete without heading off to
White Beach. Located in Boracay, Philippines it is a spectacular
place to unwind. Furthermore, it is also immensely reputable as a
hotspot for adventure sports. The best time to visit the White
Beach is from November to April.

Parasailing
Dining
Skimboarding
Scuba diving
Wind surfing
Jet skiing
Cliff diving
Kite surfing
Boat tours
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Seychelles enjoys an enviable fame when it comes to white
beaches! In fact, it paves the way for an incredible tropical
escapade. So, make sure you visit the Anse Source D' Argent beach.
This ecstatic beach has been featured in various movies, adverts
and television shows. The time from April to May and October to
November is the most ideal.

Sea-turtle spotting
Swimming
Snorkeling
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And the Tikehau Island located in French Polynesia is probably the
best instance that bears testimony to this statement. Bright blue
waters glorify the idyllic charms of this wonderful beach.
Interestingly, it contains the highest concentration of fish among
any other atolls in the world.

Scuba diving
Snorkeling

Enjoying deletable wraps and
smoothies available in the
beach shack cafes

Bali has always been the lifeline for beach addicts!
The Dreamland Beach in Bali was first uncovered around the 1970s
and has been since developed as a leading destination for surfers. Its
unique shore breaks never disappoint beach enthusiasts. The onceconcealed cove has been growing in popularity in the last 40 years.
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Small is sweet!

Navagio Beach in Greece is an iconic vacation destination.
It is also known as Shipwreck Beach and it possesses MV
Panagiotis (freightliner wreck) as an important destination. Its
captivating beauty is one of the most beautiful places to explore
in Greece. The ideal time to be here is between March and May.

Snorkeling
Base jumping
Kayaking
Scuba diving
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The sight of African penguins frolicking on the white sand
beaches is a treat for any beach wanderer. And the colony of
penguins has been present here since 1982. Boulders Beach is
also a part of Table Mountain National Park that is a leading
tourist attraction of South Africa.

Interacting with penguins
Photography
Swimming

Our planet is enriched with an
ethereal magnificence of
several other picturesque
beach destinations including
Kaunaoa Bay in Hawaii, Tulum
Beach in Mexico, Orient Bay
beach in St. Martin and
numerous others.
Trace of tranquility in these
white sand beaches is a soulstirring experience.
Often it leaves travellers
planning their next trip even
before they are seated in their
return flight!
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T

echnology is the new-age drug of most
millennials. No wonder, the concept of
'electric cars' is an ultimate addiction for
modern globetrotters.
A brand new study conducted by the New Yorkbased urban design, architectural solutions firm
WXY as well as tourism and travel is likely to boost
the usage of electric vehicles (EVs).
The energy agency of New York State has financed a
plan to establish regional tourism networks that
promote car rentals with attractions and hotels
well-equipped with smart EV charging stations.
Termed as 'EV Tourism in the Empire State', the
study outlines a plan for New York's popular
Hudson River Valley and Catskills.
Unlike similar EV feasibility studies in other portions
of the country, this study aims to focus on people
who might not possess personal cars, say authors
Paul Salama and Adam Lubinsky, the two planners
with WXY.
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Tech iT

Are you awaiting your first road trip in a plug-in electric car? It would be one of those life-altering
memories one can ever gift oneself! Here are a few quick tips that travellers in an electric vehicle
(EV) should keep in mind:
ÜPlan your Route: First of all, travellers should engage in proper planning prior to setting out for their
destination. Of late, there are several electric charging stations and charging outlets across the nation. One
can even try leveraging the Alternative Fueling Station Locator to plan routes that meets the rider's
charging requirements. They can also bring the station locator with them by downloading the app on their
Android smartphone or iPhone.
ÜMaximize the Drive Time : EV drivers can optimise their range with the help of smart driver behaviour.
To leverage one's battery to the best extent, one should avoid hard braking and utilise accessories wisely.
Furthermore, when it is time for charging, one must remember that public charging is generally available at
two levels: AC Level 2 and DC fast charging.
ÜHOV Lanes: Certain states permit EV drivers to utilise High Occupancy Vehicle (HOV) lanes irrespective of
how many people are travelling inside the car. This saves one quite a lot of time while travelling.
Tourists should not miss out on following the official website of Alternative Fuels Data Centre to check
which regions possess HOV lane exemptions for EVs.
ÜDestination Perks : Several national parks offer electric vehicle charging for visitors. At times while people
are travelling to a certain event or a significant attraction, they can easily use these wonderful vehicles as
destination perks that are unique. The locations often provide preferred parking and free charging.
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A visit to the tourist spots, heritage sites and places of spiritual significance need a smart balance of exceptional
personal experience and an environmentally-friendly conduct. The kinetic green environmental-friendly
tourism vehicles with zero carbon emissions are absolutely well-suited remove hyphen for utility in ecologically
sensitive zones. Such unique vehicles are known to offer unobstructed view of the surroundings and the best
comforts they promise, thereby transforming touring experience into a truly memorable escapade. Read on to
know about some of the most popular eco-friendly electric cars:
8 seater tourism vehicle : KG – 8 is perfect for distant tourist points and large groups. This is because it
promises great benefits and faster commute with 28 km/hr speed as well as an ability to carry eight people
across the tourist points.
11 seater battery powered vehicle : KG – 11 is another interesting environment-friendly vehicle that can
carry up to 11 people across tourist locations.
11 seater battery powered vehicle: KG – 14 possesses a seating capacity for up to 14 people and this
vehicle is delightful. Kinetic Green BOVs with zero carbon emissions are best suited for utilisation in
ecologically sensitive zones.
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Add these festivals in April to your bucket list, because these are once in
your lifetime experiencing.Indulge in the history, heritage, music and
culture of different countries in the world.

T

World Festivals

his international air show allures with vintage and contemporary war plane demonstrations, races and
classical music shows to all aviation fans, encouraging people to have a ride during the event. Also
includes the functioning display of airplanes like WWII fighters and the main aerial combatants that
were used from 1939 to 1945.
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I

t is a Pure Brightness Festival or Tomb-sweeping day celebrated by the rural population of China in which
the rituals perform for good harvest. People also celebrate by flying kites in the evening along with the gala
dining fiesta. Qingming is an event of unique Chinese myths, sorrowful tears of the dead with the incessant
amusement from the spring outing.
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S

ince 2007, this modern and contemporary art and sculptural fest urges all creative personas to create
the innovative expressions, making the city of art, camps and costumes. In addition, live musical
performances showcasing the vibrant tribal African culture along with the heritages of city life.
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T

his heritage melodious extravaganza appears as a gala musical destination with the live rocking concert
of globally acclaimed DJs, Jazz musicians and the parades of music bands-marking the meeting point of
musical history and modern Jazz culture of United States.
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Olivia Toth joins
Rosewood Hong
Kong as Director of
Communications

Olivia Toth was appointed as
Director of Communications for
Rosewood Hong Kong.
In this role, Ms. Toth will apply
comprehensive communications
strategies as part of the preopening team for the new
Rosewood Hotels & Resorts latest
global flagship, based out of Hong
Kong. Additionally, she will direct
the communications and public
relations initiatives for Rosewood
Hong Kong [RWHKG], while
overseeing the brand's social media
activities.
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Peter Strebel
appointed as new
president for Omni
Hotels & Resorts

Peter Strebel is a 30 years old veteran in travel and hospitality industry is appointed as the new president of
the prestigious luxury hotel brand, Omni Hotels & Resorts.
Strebel is the former chief marketing officer and senior vice president of sales and has appointed to the role
after providing 20 years of senior leadership to Omni Hotels & Resorts. As president, Peter Strebel will
continue to lift up the vision of Omni Hotels & Resorts while insuring all operational areas within the
company align with the long-term goals and objectives for the brand.
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Nicole Langosch aged 34 will be in charge of AIDAsol Cruise, making the first female captain in the AIDA
fleet and highest-ranking woman on a cruise ship in Germany.
Nicole Langosch was born in Osterode and grew up in Herborn in Hesse. Sailing was her first introduction
to seafaring. She completed her nautical science studies in Leer. During her subsequent study program in
logistics, she worked for a container shipping company in Oakland (New Zealand) and for the EU
parliament in Brussels. Her first nautical internship was on a container ship. Langosch has held various
positions on AIDA ships over the past ten years.

AIDA Cruises
appoints Nicole
Langosch Germany ‘s
first female cruise
ship captain
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Peter Strebel
appointed as new
president for Omni
Hotels & Resorts
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Kim Collins was appointed as SAGE account director,
who will be responsible to see and monitor the events
in United Kingdom. Kim Collins played an instrumental
part in building the events division at Venues Events
Management which was owned by CEO Anita Lowe
before it was sold to Expotel in 2010 and then acquired
by Capita in 2012
.
The journey of Kim Collins started in 2004 with Anita
and the business and over the last three years she has
missed being part of an agency where clients are at the
heart of everything they do.

Show Highlight
The main event of the country's tourism industry,
the 17th Azerbaijan International Travel and
Tourism Fair, AITF 2018 will be held from 5th to 7th
of April. For many years now, the exhibition has
remained relevant and has kept on delighting its
guests and visitors with tourism opportunities in
various destinations.
The exhibition will be held at Baku Expo Centre and
will bring together representatives of tourism
market, government agencies and national and
regional tourism organisations under its roof. This
major specialized event of tourist industry of the
entire Caspian region will again turn into a platform
for important meetings, partnership agreements
and announcement of new programmes and
destinations.
AITF 2018 will be held with the strong support
from the Ministry of Culture and Tourism of the
Republic of Azerbaijan. The exhibition is also
supported by its permanent participant, Azerbaijan
Tourism Association (AzTA). AITF has always
enjoyed the support from international
organisations, such as the World Tourism
Organization (UNWTO) and the Asia-Pacific Tourist
Association (PATA). The exhibition is organised by
Iteca Caspian and its British partner, ITE Group plc.
This year's exhibition will present various tourist
destinations, airlines, hotel chains and other
tourism services. Among participants there are
companies from Azerbaijan, Bulgaria, Georgia, the
Dominican Republic, Indonesia, Italy, Morocco,
Russia, Slovenia, Thailand, Turkey, the Czech
Republic and many other countries. The exhibition
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will also widely present Medical
and Health Tourism sector where
participants will demonstrate a
number of services for combining
holidays abroad with highly qualified medical services.
National and regional stands will be a part of the
exhibition. The country-partner of AITF 2018 is Bulgaria
which annually takes part in the exhibition with its
national stand.
The AITF exhibition has been active in showcasing the
development of domestic tourism in Azerbaijan. And
this year will be no exception, the tourist potential will
be demonstrated by the country's regions, and tour
operators. Traditionally, the Ministry of Culture and
Tourism of the Republic of Azerbaijan and Azerbaijan
Tourism Association (AzTA) will be represented in
separate stands.
The exhibition will also feature a workshop for
establishing business contacts and conducting
negotiations with representatives of leading
local tour companies and exhibitors.
The AITF 2018 exhibition will become a
platform for the announcement of new
tourist products, while serving as a
meeting point for partners and
for establishing strong
business relations.

At IMEX in Frankfurt, taking place 15 – 17 May,
thousands of hosted buyers and buyer attendees
from all over the world will meet and do business
with almost 3,500 international destinations and
venues under one roof. They'll also discover the
latest learning ideas in over 180 education
sessions, make new contacts and catch up with
colleagues at many networking events.
Carina Bauer says that innovation is at the heart
of IMEX in Frankfurt and they are creating a
series of new initiatives that will meet the needs
of buyers and exhibitors and substantially
enhance their business experience.
The innovation begins on EduMonday, a free, full
day of learning and insights taking place the day
before the show. Open to all IMEX attendees
and exhibitors, EduMonday brings together
a vast range of learning sessions, with
insights into event design, future
trends and the power of partnerships.
From general education open to
all – planners, suppliers,
partners, exhibitors - to
specialist sessions
designed for
specific areas
of the
industry,
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the expert-led
education programme
during EduMonday will
help attendees foster
fresh ideas and new habits, with a firm focus on
professional development.
The Agency Directors Forum is a new facilitated
forum for professionals who own, or are part of a
senior management team at small to mid-size
meetings and events agencies. Future meeting
professionals can kick start their career at Rising
Talent, a new programme designed for the under
35's by the under 35's. London Business School's
Executive Director of Thought Leadership Adam
Kingl heads up PCMA Business School, offering a
free MBA-quality professional development
programme.
IMEX is also offering the Event Design Certificate, a
full day workshop intro to the Event Canvas Model,
a strategic event management model for
customer-centric events. This allows 30 English
and 30 German-speaking event professionals to
take their career to the next level by taking the
certification free of charge on the day. There's also
exclusive education and networking for corporate
meeting planners and association meeting
planners in the form of Exclusively Corporate and
Association Day.

Top Speakers from major travel companies,
such as Ctrip, one of the biggest online travel
agencies in China, as well as American Airlines,
VisitFinland, Wydnham Hotels, Meituan,
Mafengwo, Merlin Enertainment, Lushu and
China Tourism Association will provide exciting
insights into their expanding markets at the
second edition of ITB CHINA Conference (16 –
18 May 2018 in Shanghai).
The Chinese travel think tank will be co-hosted
by TravelDaily and with its wealth of up-to-date
information will provide key insights relating to
seven distinct areas: 'Destination', 'Travel Tech',
'Corporate Travel & MICE', 'Online Travel', and for the very first time - will also feature sessions
on 'Unique Travel', 'Business Travel' and
'Education & Job'.
On 17 May 2018 the ITB CHINA Conference will
offer everyone working in the business travel
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market an ideal platform for
training and networking at
the Business Travel Day.
Practical workshops with upto-date information on
methods and strategies will provide both career
newcomers and corporate travel managers with
first-hand knowledge and updates.
This year's exclusive partners are CITS American
Express Global Business Travel, Carlson Wagonlit
Travel China and BCD Travel. Admission to the
Business Travel Day is free for visitors of ITB
CHINA. Clients from all ITB CHINA business travel
day partners will be sending their corporate travel
managers to attend this event and senior
representatives will have up-to-the-minute panel
discussions, presenting current topics and
profound knowledge in the areas of Business
and Corporate Travel.

The PATA Annual Summit 2018 is a four-day event that
brings together travel's most progressive thinkers to
connect, share and move travel forward under the
theme 'Building Bridges, Connecting People: How
Collaboration Creates Opportunities'. The event,
generously hosted by the Korea Tourism Organization
(KTO) and Gangwon Province, will take place from
May 17-20 at the Lakai SANDPINE in Gangneung,
Korea (ROK).
The Annual Summit programme embraces a dynamic
one-day conference that will examine the various
connections that are helping to shape the industry as
we move towards a more exponential future, bringing
together a diverse line-up on international thought
leaders, industry shapers, and senior decision-makers.
Former United Nations Secretary-General, H.E. Ban Kimoon is set to be the opening keynote speaker for the
conference.
The conference is followed by the half-day
UNWTO/PATA Leaders Debate, where tourism
leaders from both the public and private
sector will come together to discuss the
challenges and opportunities facing the
industry. Former UNWTOSecretaryGeneral, Dr. TalebRifai, as well as
the Honourable Edmund
Bartlett, C.D., M.P.,
Minister of Tourism
of Jamaica, have
both
confirmed
their
participation at
the debate.
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The event also provides the
opportunity for students and young
professionals to engage with industry leaders at the
PATA Youth Symposium, highlighting PATA's
commitment to the development of the 'Young
Tourism Professional' (YTP).
Other confirmed speakers during the event include
Adrienne Lee, Director of Development, Planeterra
Foundation; Alistair McEwan, Senior Vice President,
Commercial Development Asia & ANZ, BBC World
News; Amy Kunrojpanya, Director of
Communications, Asia Pacific, Uber; Dr. Chris Bottrill,
Vice Chairman of PATA and Dean of Global and
Community Studies, School of Tourism Management,
Capilano University; Ambassador Dho Young-shim,
Chairperson of UNWTO ST-EP Foundation; Edward
Chen, Co-founder and Chief Marketing Officer, oBike;
FaeezFadhlillah, PATA Face of the Future 2017 and
CEO and Co-founder of Tripfez: Kyle Sandilands,
Director and Cinematographer: Michelle Kristy,
Associate Expert-Women and Trade Programme
Sustainable and Inclusive Value Chains Section,
SheTrades: Pai-SomsakBoonkam, CEO & Founder,
LocalAlike, Raya Bidshahri, Founder & Chief Executive
Officer, Awecademy, and VinoopGoel, Regional
Director-Airport, Passenger, Cargo & Security Asia
Pacific, IATA.
Delegates attending the event will experience the
diverse landscapes of Gangneung, Korea's best allyear-round destination. A popular destination among
locals, Gangneung combines the white sandy beaches
that stretch across the East Coast with the misty
peaks of the Taebaek Mountains, also referred to as
the spine of the Korean Peninsula.

The city's only travel fair, ITE Hong Kong, in two
trade days (requiring registration for admission)
draw over 12000 regional buyers and trade visitors
with 6000 from travel agents and 2400 from
corporations and MICE, in two public days 88000
public visitors with 87% prefer traveling in FIT /
private group and promote trendy travel themes
for the regional travel trade and affluent travelers
of MICE and FIT.
ITE Hong Kong 2018, comprising of the 32nd ITE
(leisure) and the 13th ITE MICE, will be held from
June 14th to 17th, 2018 at Halls 1A to 1E of the
Hong Kong Convention & Exhibition Centre.
Organized by TKS Exhibition Services Ltd, ITE is
supported by China National Tourism
Administration, Hong Kong Tourism Board, travel
and MICE associations in the region etc. ITE last
year drew from 56 destinations all over the world
645 exhibitors of which 88% from abroad, of
which over 170 exhibitors targeting MICE market.
A survey last month on ITE's MICE/corporate
visitors on incorporatingtravel theme to enhance
MICE trips, 64% of the respondents chose Green
Tourism, the highest, while 52% selected Food &
Wine, to be followed by Cruise at 38%,
Volunteerism at 32% and Sport Tourism at 27%.
Also, respectively 46% and 49% respondents
reported their corporations will organize Incentive
Trips and Overseas Events in the coming two
years. Further, 37% respondents indicated their
corporation will spend more on travel in the
coming year, outnumbering those cutting back
(13%) by almost three to one, while half see no
70 Travel And Tour World

change in spending. In short, Hong
Kong companies are not cutting back
on travel spending but instead more
discerning on how the money are
being spent.
Some repeating official pavilions and independent
exhibitors, such as Thailand, Turkey, Taiwan and
separate pavilion / stand from some cities, resorts
and travel agents from Japan, are expanding
substantially with the biggest doubling scale in
2018! Newly exhibiting destinations from, for
examples, Catalonia of Spain, Uzbekistan, Fiji
Islands, Selangor from Malaysiaand Danang of
Vietnam etc and to those who absent for some
years such as Greece, Egypt, Kazakhstan and
Nepal. In addition, we are expecting few more
new official stands / pavilions say from Europe and
Oceania etc.
In trade days are some 20 seminars on
leisure, MICE and corporate travels;
Business Matching for quick dating
between buyers and sellers etc. Over
100 travel seminars are held in the
public days with the most
popular drawing over 200
audiences! Our B2B &
B2C programs
consist of free
services and
optional
services for
exhibitors before
and during ITE.

The Russia
Hotel
Upgrading &
Development
Forum is scheduled from May 16-17, 2018 in
Moscow, Russia.
Mykar's Russia Hotel Upgrading &
Development Forum gathers high level
executives from hospitality industry developers,
investors, Goverment,Developers,
Regulators,Construction Companies, Archeticts,
Solution providers, Financial Institutes and
Associations in a focused 2-day program. Panel
discussions and presentations will elaborate
investment strategies, commercial challenges,
operational efficiency and updated
technologies required for guaranteeing
customer satisfaction and success.
Topic Highlights
£ Updated 2018 Outlook And Market Trends
£ Understanding plans for stimulating the

growth in Russia
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£ Exploring and investing in Russia
£ Luxury, Mid-Market And Budget Segment

Outlook
£ Boutique, Lifestyle, Luxury Serviced Hotel

Apartments
£ Hotel Properties Within Mixed-Use

Developments
£ Finance Availability And Return On Investment
£ Facility Management
£ Customer Experience & Loyalty
£ Architectural Innovations And Design

Company Showcases
£ Energy and operational

efficiency in hotels
£ Trends in hospitality

technology

Show Review

The 6th edition of the MICE Arabia & Luxury Travel Congress successfully concluded last
week highlighting the importance of “creating memorable experiences” This years' edition
saw business at an all-time high with select 100 % Middle East buyers, world class suppliers
and more than 20 hours of networking, thus making it the regions' one of a kind platform,
carefully curated for organizers of MICE, business & luxury travel from the Middle East.
Over the past six years, the MALT Congress has grown in importance and stature attracting not only
business leaders, but high calibre industry professionals, government policy makers and other senior
decision makers. Mirza Usman, Account Director, Business Travel, Millenium Copthorne commented
that the Congress gets an exciting mix of delegates from corporates, luxury travel buyers to organizers
of MICE, which is an interesting mix. He also indicated that the diverse mix of professionals that the
MALT Congress hosts is an advantage for knowledge exchange and understanding what's on the mind
of the high spending GCC buyer.
MALT Congress provides hosted buyers with a personalized schedule of one to one meetings with a
handpicked selection of leading suppliers, speaking on the effectiveness of the pre-arranged one
to one meeting appointments at the MALT Congress. Dag Kastensson, CEO of the Swedish
destination management company, SNE Northern Europe said that it is an extremely important
way of doing business. In short, they got to meet the right people, which is efficient for both
sides. Face to face meetings are essential in their business. The GCC market has great
potential, with new and more time efficient daily nonstop flight routes to all Scandinavian
capitals, he believes it will have an enormously positive effect and they will see many
more visitors from the GCC area in the coming years.
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Many delegates lauded the platform's efficiency in making the right
business connections through prequalified appointments as well as
ample opportunities for networking slotted in throughout the two-day agenda.
“The congress mirrors the increase, both in confidence and business levels across
major industry sectors in the GCC” commented Sidh N.C, Director, QnA International.
From success stories, best practices to leadership lessons, the conference program also
featured, H.E. Sara Al Madani, Board Member, Sharjah Chamber of Commerce & Industry and
well known entrepreneur, she outlined top tips on converting every challenge into an
opportunity, and discussed how effective leaders build teams, maximize performance, and
transform organizations. She said that they have had an exciting two days, a clear pattern of
trends and business game changers emerged over the course of the event, and these are seen as
an imminent and important characteristics in the world of
MICE and Luxury Travel.
Sidh N.C. concluded by saying that creating
memorable experiences continues to be a
defining attribute of MICE, business &
luxury travel from the region. This year
they also saw an increase in the number
of top middle east buyers, thanks to
great feedback from the participants
and sponsors, which will help them to
plan for the next edition of the
MALT Congress.
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OTM Mumbai, the largest travel trade show in the Asia Pacific region which concluded on
an optimistic note. 1000+ sellers from 50+ countries and 27 states networked with 10,000+
trade visitors, at Bombay Exhibition Centre, between 18th to 20th January 2018. OTM has
emerged as the largest travel trade show in the Asia Pacific region, on the basis of number of
participants and gross exhibition area rented.
The show was inaugurated by Shri. K J Alphons, Minister of State for Tourism (I/C), Government of
India. In his inaugural address he expressed his delight seeing the turnout of the global participants
and expressed satisfaction about the mix of international and national participants, approximately
400 and 600 respectively.
Guest of Honour Shri. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra remarked
that Mumbai was proud to host the leading travel show in the Asia Pacific region. He also mentioned
OTM as an offshoot of the oldest travel trade show in the country.
Many sellers appreciated the quality and value addition ensured by Fairfest Media, the organisers of
OTM. According to their feedback, OTM is the best in class travel show globally and has assisted
them in generating a large number of business enquiries from the Indian market. Visitors included
hosted buyers all the major cities in India. The highest number of hosted buyers were from Delhi.
National Tourist Organisations like Turkey, Greece, Indonesia, Thailand, Egypt, Nepal, China,
Kenya, Maldives and many other such organisations displayed colourful country pavilions,
along with a large number of local hotels, attractions and operators. Countries like Australia,
Bulgaria, Canada, Dubai, Germany were represented through private operators at OTM
2018. At OTM, Knowledge Partner - Cox & Kings introduced the Baltic States
comprising Estonia, Latvia, Lithuania and Finland. It also introduced Indo-China
package showcasing Vietnam, Laos and Cambodia.
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Outbound Sellers Speak: Egypt Tourism had a
fantastic experience at OTM this year. Ismail A Hamid
Amer, Regional Director, Egyptian Tourism Counsellor said he always
believes that OTM is their partner. The China Tourism delegation ensured their
attendance in a big way at OTM 2018. Tian Xin, Director, China National Tourist
Office, New Delhi termed OTM as a very effective platform.
Indian Delegates Speak: Smt. Neela Lad, Regional Director (West), India Tourism Mumbai
Office said that OTM 2018 had a balanced mix of participants from outbound and inbound. She
added it assisted in creating awareness on destinations in North East. Through OTM, the North
Eastern travel destinations in India initiated a dialogue with Indian film producers. Tater Mize,
District Tourist Officer from Government of Arunachal Pradesh appreciated the efforts of Fairfest
Media.
Business Sessions at OTM: Dignitaries at the panel discussion - Cine Locales by Film Tourism
Consortium brought to the fore the permits involved and the reasons why film producers find it easier
to shoot a film abroad. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra thanked the
panelists for bringing up the concerns at OTM 2018 and assured the producers that by OTM 2019,
they said issues will get resolved as far as shooting in Maharashtra was concerned. He also asserted
that Mumbai is home to Bollywood and all should work at selling Mumbai first and then the rest of
India.
Promoting Tourism to North East by DoNER session comprised a presentation on the eight
breathtakingly beautiful and scenic landscapes of the North East - Arunachal Pradesh, Assam,
Manipur, Meghalaya, Mizoram, Nagaland, Sikkim and Tripura. The presentation was followed
by an official release of the Report on Film Tourism in the North East.
Travel Technology Track, an initiative by TravHQ and OTM was a knowledge sharing
platform to showcase innovative technologies in the travel segment. It decoded the
Indian traveller and outlined that customer experience was one aspect which was
observed as being missing nowadays.
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Major focus on customer experience was termed as the
highlight of 2018 where technology will be playing a key role, remarked
speakers. The session also brought to notice that we still have a long way to go as
far as technology is concerned and called it the way forward.
The session Millennials are the next frontier by Phocuswright observed that one cannot
understand a millennial (travellers below 35 years) completely as their wants and desires
keep changing time and again. Hence it is difficult to be 100% ready for a millennial traveller.
During the session what came to notice was that millennials value experience more than the
price. Millennials are the driving aspect of experiencing a destination. Hence, the industry needs to
personalise as per their desires to win over a millennial traveller. 20% of development in tourism can
be seen if the personalisation is enhanced.
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Digital Travel Apac
World Sentosa, Singapore
digitaltravelapac.wbresear
ch.com

Arabian Hotel Investment
Conference
Ras Al Khaimah, United Arab
Emirates
www.arabianconference.com/

Kazakhstan International
Tourism Exhibition
Almaty, Kazakhstan
www.kitf.kz/en/

WTM Africa
Cape Town, South Africa
www.africa.wtm.com/

Digital Travel Summit
Las Vegas, USA
digitaltravel.wbresearch.com

World Tourism Forum
Istanbul, Turkey
www.worldtourismforum.net/
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